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Small steps,  
big rewards 



1 : 7,000,000,000



 Business stories are  
 only valuable when  
 they’re told. 

Heathrow Writers in Residence: Alain de Botton & Tony Parsons

 Business stories are  
 only valuable when  
 they’re told. 





“Asking the right question is what  
it’s all about… 
“Asking the right question is what  

Dubai Duty Free - DXB Travelpak 
Flash mob
916,342 views since 5th November



Untapped 
opportunity

JetBlue and Carspaze • 
promotion in malls

designed to bring alive the • 
in-flight experience with seat 
back TV monitors

Each location will also have • 
an on-site concierge assisting 
customers with shopping bags

providing mall information • 
and distributing in-flight 
snacks and drinks. 

95% unaided recall after 1 • 
hour vs 1 hour control group 
(Footlocker installation)

29% shopped vs 10% control• 



  Westfield



clear

Clear Card





Delh  i Airport’s Terminal 3 Arri       

A sense of plac Sense of place

Delhi Airport’s Terminal 3 Arrival Hall



India Experience Centre in • 
Delhi Airport Terminal 3

With Healing Pool, Yogic & • 
meditation centre and spa

An authentic fusion of retail, • 
hospitality and culture

A sense Ishana



New Delhi Airport Immigration & Arrivals Hall
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74% 
Recreational

26% 
Functional



    
 

    
 



    
 



Larnaca Airport
29% year on year total 
sales from 5% PAX 
growth 19% increase 
spend per PAX
Moodie Report 27/05/10





Angelenos  
Market

LA International Airport • 
Terminal Four

L.A. Gourmet Street Truck • 
has a rotating installation  
of up-and-coming chefs

Signature restaurants • 
and iconic local dining 
experiences.
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Diageo

If we can increase 
liquor spend by 
1% then that is an 
extra $71 million 
annually worldwide



Roofs

Good Roof Bad Roof



Virgin America
San Francisco 
Airport

Integrating ‘gamification’  • 
into the airport

A program built on a • 
Foursquare-type feature set, 
with users earning badges 
such as “ground crew” or  
“co-pilot.” 

Using Facebook Places or • 
Foursquare, fliers can check 
in to multiple locations inside 
the terminal, such as “Sky 
Bridge to Awesome” and the 
“Red Chairs.”

Virgin also awards prizes, • 
both material goods and 
flight discounts/vouchers



Self guided service: Nuance Duty Free, Antalya Airport, Turkey



Category
De-coding

Sense of place
XXXXXXXSydney Airport Malts flavour map



Sense of place
XXXXXXX

+19% 
sales after
implementation

Diageo Malt 
Whisky 
Flavour Map, 
Sydney Airport





Localised  
Offer 
Double-digit  
month-on-month  
sales growth   

Nestlé Quality Street Ramadan 
gift pack travel retail exclusive



Encouraging liquor  
purchase for during  
holidays

Diageo ‘Pick Your Mix’



Diageo ‘Pick Your Mix’

 Incremental 
purchases rose 
67% Female  
buyers up 40% 
on average  
liquor spend  

 Incremental 
purchases rose 
67% Female  
buyers up 40% 
on average  
liquor spend  

Incremental 
purchases rose 
67% 
Female buyers 
up 40% on 
average liquor 
spend 



Travelised 

FLIES OFF SHELVES!

One third lighter than a 
glass bottle of wine & 100% 
recyclable

Paul Sapin PET MLP® bottle



 VM 
 

Visceral 
Merchandising 
50% increase in sales



Jam merchandising in a
california supermarket

24 Jams – more people
stopped but 3% purchased

6 Jams – less people stopped
but 30% purchased
Source: The tyranny of choice report - The Economist





+ 110.7%

solutions that tap into 
consumer moods/occasions

 “big night in” 



“QR code scanning 
grew an impressive 
1200% from July to 
December 2010”
Mobio



One Winemaker by Peuch & Besse

One Wine



“Asking the right question is what  
it’s all about… 
“Asking the right question is what   
 it’s all about…



“Asking the right question is what  
it’s all about… 
 
Instead of just asking customers  
if they’d like ‘anything else?’, SSP  
has found that by suggesting a  
specific product that perfectly  
partners the one they were asked  
for, average ticket has increased  
by 19% ” 

“Asking the right question is what   
 it’s all about…
 
 Instead of just asking customers  
 if they’d like ‘anything else?’, SSP 
 has found that by suggesting a  
 specific product that perfectly  
 partners the one they were asked  
 for, average ticket has increased  
 by 19%”



“Asking the right question is what  and telling stories…





 Schipol Airport



 Schipol Airport

Seasonal mat   
at entrance  
 Seasonal mat   
 at entrance



 Schipol Airport 



 Schipol Airport 

Seasonal m  
at entra 
 Brand Hero 
 Fixture



 Schipol Airport Seasonal m at entr      No brand light boxes



 Schipol Airport 



Collection of  
Local Product

 Schipol Airport 
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Schipol Airport LCT
Joint category  
management

  20%  
increase in sales



Schipol Airport 



Schipol Airport 

Best 

Better

Good



Schipol Airport 



Schipol Airport 

Eye Level for
Asian Height

Shelf Glorifiers



Schipol Airport 
Finest Spirits and 
Cigars Double 
average basket 



Shop  
& Collect 
Avoiding low cost carriers carry-on 
weight limitations. Average Shop & 
Collect sale is now four times more 
than regular passengers  









Oslo Airport’s official app

OSL

Web Camera – a real time feed of the departure hall 
and waiting time at airport security checkpoints.











#boarding

http://boarding.fr - a free service that helps people find other  
travellers using the microblogging  platform Twitter and location   
based service Foursquare  

http://boarding.fr - a free service that helps people find other 
travellers using the microblogging  platform Twitter and location 
based service Foursquare



boarding.fr potential for brands



Home plus subway virtual store
Membership increased by 76% and online sales rose by 130%



Shopping 
Shelters

QR code enabled bus shelter • 
by hmv.com allows shopper  
to purchase blu-ray and DVDs  
by mobile.

Directs shoppers to ecommerce • 
sites when codes are scanned 
via smartphones.

Encouraging shopping during • 
enforced dwell times.



 Store experiences beyond  
 the traditional store 
 Sky Store, Korean Air 

 Store experiences beyond  
 the traditional store  
 Sky Store, Korean Air 



Think  
outside  
and inside  
the box!

Air advertainment• 

Complimentary in-flight  • 
branded snack boxes 

Special offers and discounts• 

Engagement and reward • 



3,263,773,575   





be delightful, 
be relevant, 
be generous.



lewis@portland-design.com




