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¥ World Cup
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“It always seems impossible until it is done”



Former President
South Africa,
Nelson Mandela



“This world cup is not just hosted by SA, we are
hosting it on behalf of a continent... the 1% of
January 2010 marks the most important year in
our country since 1994, it must be the year in
which we work together to make the Soccer
World Cup the biggest turning point in the
marketing of our country.”



Current President &

South Africa,
Jacob Zuma '




“What’s in it for me?.”
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1.2 billion US dollars spent
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The heer market grew hy 12.3%
(20 million more heers sold than normal)
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Quarter finals:
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Semi finals: SOUTH AFRICA —
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CNET reported that the World Cup’s
first day on Friday 11 June 2010
fueled a new record for Internet
traffic, with news sites reaching
over 12 million visitors
per minute hy midday.

The previous record of 8.9 million
visitors per minute was set when
Barack Obama was elected
president in 2008.
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1200000
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Effect on Travel Retail




Effect on Travel Retai

2009

2010
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Effect on Travel Retail




Effect on Travel Retail
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Effect on Travel Retail
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Effect on Travel Retail
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- WE'RE ALWAYS TAKING OFF
BIG 9 - AIRPORT SHOPS

+28,4% +21%

128,40% 121,00%

100%

Total | \ Total
Turnover Turnover

100%

June 2009 June 2010 June 2009 July 2010



- WE'RE ALWAYS TAKING OFF
BIG 9 - AIRPORT SHOPS

+29% +2%

102,00%

100% i

129,00%

100%

Total
Turnover

Total
Turnover

i

May 2010 June 2010 June 2010 July 2010



2010 FIFA E“ect 0' “‘e
WORLD CUP wn"d c“n on
Tourvest




Tourvest Group

TOURVEST

| | | |
Inbound
Tourism
Services

Outbound Travel Financial

X X Retail Travel Travel Retail
Travel Services Services
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Cemeerving the sonl of Africa

THE TIGERS EYE
MEMORIES OF aFRlca AFRICAN QORIGINS




1
Travel Retail Stores
T—

African Eco The Tigers Eye  African Origins Out of Africa
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AFRICAN THE TIGERS EYE

T s et er A AFRICAN ORIGINS
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“This Is the hest
opportunity for
retail travel
because you're
drawing people into
the region, but you
also invested in
your infrastructure”

Eric De Jager GEO Tourvest
Travel Retail Division
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Tourvest won the tender in the core categbrj—
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THE TIGERS EYE

MEMODREIES OF AFRICA



48,310
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Tourvest
Duty Free
~ Inflight Sales

2010 FIFA
WORLD CUP




Within Tourvest Retail x'uar?buuu}uluuu
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http://upload.wikimedia.org/wikipedia/commons/b/b8/Logo_Vueling.svg
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SOUTH AFRICAN AIRWAYS

A STAR ALLIANCE MEMBER V:""‘

SAA SALES PERFORMANGE

+46%

SALES
US$

|
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Pre-World cup  During-World cup



SOUTH AFRICAN AIRWAYS

A STAR ALLIANCE MEMBER V:"'“

SAA SALES PERFORMANGE

+26%

JUNE-JULY
SALES
US$

2010
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SOUTH AFRICAN AIRWAYS

A STAR ALLIANCE MEMBER ':"“
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SAA SALES PERFORMANGE

+132%

+46%
+18%
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SOUTH AFRICAN AIRWAYS

A STAR ALLIANCE MEMBER V:" '

SAA SALES PERFORMANCE
8%

SPH

growth

June & July 2009 vs June & July 2010



SOUTH AFRICAN AIRWAYS

NCE MEMB

SAA SAlES I’EBHIRMANGE
2%

|
|

Jan-May 2010 vs June & July 2010
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A new Tourvest husiness is born
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TEAM handied the full ambit of
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: Tourvest Event Activation Management :
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: Tourvest Event Activation Management :

“TEAM made more money during the
tournament than the total division
makes in g years”

Tommy Edmond
Tourvest Group CEO




: Tourvest Event Activation Management :

— Rughby World Cup 2011 - New Zealand
— Olympic Games 2012 - London

— Soccer World Gup 2014- Brazil

— Olympic Games 2016 —Brazil



- The ongoing
p effects and

2010 FIFA
WORLD CUP
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- The New Gautrain moving 20,000 people aday




‘a | The New Bus Rapid
| 7 " | Transport System BRT
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- Even the former cmei of pol
was tried and convicted!
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World’s Best Sport Building — World Architecture
Awards Barcelona 2010
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Photograph by James Nachtwey © COPYRIGHT NATIONAL GEOGRAPHIC SOCIETY. ALL RIGHTS RESERVED.



Q Grant Thornton II'1

Gebr. Heinemann
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