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Small Steps Big Rewards: from 

Design to Digital. 

   NOTE 

 

It took Radio 38 years to reach 50 million 
listeners.  

 

It took Television 13 years to reach 50 million 
viewers.  

 

Facebook, took just 9 months to reach 100 
million users.  



Small Steps Big Rewards: from 

Design to Digital. 

Duty Free Life Cycle = ? 

http://www.google.co.in/imgres?imgurl=http://marketingteacher.com/image/content/plc_lesson.gif&imgrefurl=http://marketingteacher.com/lesson-store/lesson-plc.html&h=200&w=400&sz=4&tbnid=ipMDs_ik4cKRRM:&tbnh=63&tbnw=125&prev=/search?q=product+life+cycle&tbm=isch&tbo=u&zoom=1&q=product+life+cycle&docid=SvQHnOi-RMPgFM&hl=en&sa=X&ei=Ema7Tpr8FsPUrQe_o8irBg&ved=0CEcQ9QEwBQ&dur=13553


$155 Billion or 4% of total US retail sales are in e-commerce 

sales. US Census Bureau, "E-Stats, 2009 E-commerce Multi-

sector Report," (May 2011). 

 

Europe online sales 2009 $93 Billion expected to be $156 

Billion in 2014. Forrester Research (2010).  

 

UK online sales = $450m per wk or 8% of UK total retail. UK 

shows a +13% online annual rise. Internet Retailing (2010). 

  

Web influenced on line sales = 42% in 2009, estimated to 

increases to 53% in 2014 or $1.4b in sales. 

 

Over 85% of global online population has used interned to make 

a purchase. Moodie Report (2011). 

 

67% of total online users read online reviews for buying products 

/ services. Tchonzo (2011). 

 

61% consumers happy with cross over to online sales. 82% 

consumers happy who buy on line. Forrester (2010).  



Indian Market 

    

 100 million On-line users in 2010 + 23% v 2009.      

 (7 million online users in 2001) . 

 20 million daily online users. 

 70% Male / 30% Female. 

 Social media reaches 60% of online Indian 

 Audience. 

 Facebook = 31m users ( x2 in last 6 months) 

 Twitter  = 13m users. 

 LinkedIn  =   9m users 

 


