











No more a major driver

Airport business model Digital & e-commerce 



Intangible added value



In conversion rate



To enrich experience 



Surprise consumers



Surprise consumers



Knowledge





Guerilla marketing 
to drive traffic to 

our brands  in the 
shop

Source : Data from the Global Shopper Reseach conducted in 2012 by the Counter Intelligence Retail

42%

58%

On counter animation 
with GWP to maximise 
the conversion rate 

- Best-sellers
- Simple selling

scenarios
- Luxury environment

Exclusivity
Gift service

Luxury perception

Luxury perception

Retail experience

Exclusivity

- Services
- Travel exclusives
- Luxury environment

In an airport



Knowledge

Who is he/she?





Information

For oneFor all



not doing it now 



RETAILERAIRLINESAIRPORT SUPPLIER



THANK YOU
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