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Prices Nomore a major driver

Digital & e-commerce

Airport business model
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Premium Intangible added value
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Excelling In conversion rate
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The best service To enrich experience
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(Global shopper’s Knowledge
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Shopper’s path

In an airport orvers

' Guerilla marketing !
- todrive trafficto | Exclusivity
,our brands inthe e :
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Customer’s Knowledge
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